
T h e  e d g e  o f  T e x a s .  T h e  c e n T e r  o f  o p p o rT u n i T y .



In addition to its traditional economic drivers of tourism, fishing and  

boating, the Coastal Bend has emerged as the epicenter of a surging oil, 

gas and wind energy economy that is propelling demand for all services – 

housing, hotels, dining and retail – like no other time in the area’s history. 

The economic acceleration of the Coastal Bend area is fueled by numerous 

long-term factors, including: 

•  The Eagle Ford Shale energy sector contributed $61 billion in economic 

output to the region in 2012. Additionally, this shale energy development 

activity paid $4.7 billion in workers’ salaries, provided $12.6 billion 

in gross regional product, added $358 million in state revenue, and 

spurred triple-digit sales tax revenue increases to Nueces County, 

home to the cities of Robstown and Corpus Christi.

•  Port Revitalization: Another economic driver includes development 

of the new terminal at Port of Corpus Christi. Additionally, the former 

Ingleside Naval Station is planned to be redeveloped into an offshore oil 

service complex that is forecasted to create 5,000 new full-time jobs.

•  The continued growth of aerospace technological development

Already, there are 31 new economic projects totaling $31 billion in 

local investment planned in the market. Forbes recently ranked Corpus 

Christi number 4 on its list of The Best Midsize Cities for Jobs 2013.1 

Clearly, the boom is alive and growing on the Coastal Bend.

h i s To r i c  e c o n o m i c  b o o m

1. Kotkin, J. and Shires, M. “The Best Midsize Cities for Jobs 2013” Forbes.com.

NEW BUSINESS

The economic boom has triggered a surge of new 
companies moving into the area as well as the 
expansion of the existing oil refineries:
• TPCO, a Chinese pipe manufacturer
•  Chaniere Energy’s liquefied natural gas terminals
•  Voestalpine, an Austrian firm that will  

produce iron
• Trafigura, a Swiss energy firm  

The $31 billion of new economic development over 
the next three years will more than double the 
region’s $21 billion 2014 aggregate property value.

texas-sized
opportunity The Outlets at Corpus Christi Bay represents  

a unique retail opportunity in a booming corner of 

Texas renowned for its breathtaking coastlines and 

authentic cowboy culture. Everything is in place to 

make this a resounding success:  a great highway 

location adjacent to a major regional attraction, a 

booming economy in an underserved retail and 

fashion environment, very high levels of tourism,  

an eager employment base, and an experienced  

and professional development team.

ThE NUmBERS SPEAk VOlUmES:

•   8.1 million visitors per year to Corpus Christi and 

adjacent Upper Padre Island (20 minutes away)

•  52% of all Texas residents (almost 13 million  

people) within a 3 ½-hour drive 

•  Exceptional visibility on Interstate 69 – 21 million 

vehicles (est.) annually transverse to and from 

destinations to the south, including the King  

Ranch and South Padre Island



MArKEt
A BEACON fOR VISITORS ANd RESIdENTS AlIkE

Fueled by an economic boom, the Corpus Christi MSA’s population is growing at 8% 

annually. Remarkably, this is the last remaining coastal tourism market without an 

outlet center and has only one significant mall property. More than 477,000 people 

with an average HHI of over $60,000 reside within 30 miles of The Outlets at  

Corpus Christi Bay; approximately 750,000 people live within 90 miles. A young, 

active, local population together with an enormous tourist component (currently 

over 8 million annually) make this a true phenomenon among outlet opportunities.

d e m o g r a p h i c s
 30-mile  60-mile 90-mile 
 radius radius radius
POPUlATION  

2013 Est. Pop. 477,752 591,385 750,167

INCOmE

2013 Avg. Household Income  $61,106  $60,023  $60,180

2013 Median Household Income  $49,634  $48,158  $48,257

hOUSEhOldS

2013 Est. Households  171,296  211,509 267,965

2013 Households over $50K 77,577  93,408  119,326

2013 Households over $75K 46,931 56,098 71,340

2013 Households over $100K  30,098 35,854 45,648

AgE

2013 Est. Median Age  34.5  35.4  35.7

BUSINESS INfORmATION

2013 Total Businesses  17,525 21,870 28,041

2013 Total Employees  191,882  227,037 289,690

Source: 2010-2010 Census, 2013 Estimates with 2018 Projections 

thE vision
COllEgES

The Corpus Christi mSA includes  
multiple colleges and universities with 
over 33,000 students in residence,  
providing a base of potential customers 
and employees alike. Nearby, Texas  
A&m Corpus Christi boasts over 10,000 
students living on campus, placing it 
within the top five universities in the 
state in its capacity for housing students. 

The planned building design for The Outlets at 

Corpus Christi Bay integrates with the adjacent 

Regional Fairgrounds, maximizes store visibility  

and offers pedestrian-friendly areas, dining options 

and amenities to enhance customer experience  

and encourage extended stays.

The design is reminiscent of the old Southwest, 

with ample shaded arcades and natural native 

planting areas. Water features will be focal points 

and provide both ambiance and entertainment for 

families visiting the center.

Approximately 325,000 square feet will be opening 

in Phase I with 25 additional acres to be used for 

more shops, entertainment, restaurants and hotels.



To u r i s T  o u T l e T  c e n T e r  c o m pa r i s o n
 Outlets at  Tanger Silver Sands  
 Corpus Christi Bay Hilton Head factory Stores Chelsea 
 Robstown, TX Island, SC Destin, FL Branson, MO

Visitors Per Year (to area) 8.1 million 2.1 million 4.5 million 7.9 million

Population (permanent) 489,020 493,527 326,350 465,321

Average Household Income $55,027 $66,488 $62,588 $51,727

Household over $75,000 38,927 54,261 35,243 34,561

Median Age 33.1 34.4 38.1 36.6

Households 173,447 188,475 132,358 191,293

# of College Students 33,000 3,350 10,100 1,400

Source: Corpus Christi Chamber of Commerce

tourisM
8.1 million visitors are drawn annually to the Texas Coast for 

its beautiful beaches, boating, fishing, birding, and all manner 

of water sports – including windsurfing, for which the Coastal 

Bend is famous. Hugging the coast are attractions such as the 

Texas State Aquarium, the USS Lexington, the amusing Surf 

Museum, and the new Schlitterbahn Water Park. 

Consumers also visit this corner of Texas to experience the 

Great American West – from rodeos and horseback riding, to 

the famous King Ranch and the charming, historic “Wild West” 

towns of Alice, Beeville and Kingsville nearby. 

Business travelers are doing their part to contribute to the boom; 

convention and meeting revenues are growing exponentially at 

conference centers in both Corpus Christi and the Richard M. 

Borchard Fairgrounds adjacent to the project.

A direct result of tourism success, the construction sector is 

also prospering, with new hotel, motel, condominium, villa-style 

and single-family home communities planned and in progress.  

fAIRgROUNdS

The perfect complement to The Outlets at Corpus  
Christi Bay, The fairgrounds hosts events 
throughout the year. In 2013 alone, the fairgrounds 
played host to 292 events and over 170,000  
visitors. This unique, remarkable project features:
• 50,000-square-foot central pavilion
•  Two pavilion exhibit halls (100,000 square feet)
•  Conference center/banquet hall  

(20,000+ square feet)
•  Covered equestrian center (45,000 square feet) 

with 1,000 permanent seats, two practice rings  
and stables for 150 horses.

V i s i To r s
•  8.1 million visitors  

(person trips to the metro area)

•  Over 19 million visitor-days  
(average 2.04 days per trip)

• Average party size of 2.1

• 48% day travelers, 55% in hotels/motels/rentals

• 81% visit for leisure, 19% for business

•  46% visit for beaches/waterfront,  
27% dining, 13% sightseeing, 13% fishing

s p e n d i n g
 In addition to families who have second homes  
in the Corpus Christi Bay area, visitors tend to be  
those coming for weeklong stays at the many villas,  
condominiums and hotels in the Coastal Bend. 
Weeklong stays are particularly conducive to  
shopping trips, as Americans report spending  
at least 20% of their beach vacations shopping.

•  Over $1.2 billion in total visitor destination 
spending 

• $116.6 per visitor per day

•  Spending by category: restaurants & bars (25%),  
lodging (23%), local transportation (17%), shopping 
(14%), recreation & entertainment (10%)

•  Visitors account for 81% of sales in local hotels, 
60% airport activity, 55% car rentals, 26% local 
transportation, 25% recreation, 22% restaurants 
and bars

e c o n o m i c  i m pa cT s
Direct impacts of local tourism:

• $675 million in value added (output)

• 17,051 jobs

•  $13.2 million direct room taxes, $31.8 million  
indirect local taxes

•  Tourism directly accounts for nearly 5% of local 
business activity and 8% of local workforce

•  Tourism employment by sector: 
Restaurants and bars . . . . . . 7,520 
Hotels/motels . . . . . . . . . . . . 3,071 
Attractions . . . . . . . . . . . . . . 2,353 
Retail trade . . . . . . . . . . . . . . 2,208

• Total impacts, including secondary (ripple) effects

• $1.5 billion in value added

• 28,784 jobs

n aT u r e  To u r i s m
• Largest and growing tourism market segment

• 47% of local visitor trips are nature based

•  $674 million (>50% of total) in visitor destination 
spending

•  Total economic impacts are $987 million in  
business sales, $549 million in value added  
and 12,914 jobs



LocAtion
hIgh-TRAffIC lOCATION

Located at the intersection of Interstate 69 (NAFTA 

Highway) and Highway 44, this heavily traveled 

site is at the gateway to the Richard Borchard 

Regional Fairgrounds and Equestrian/Convention 

Center, the largest facility of its kind in South Texas. 

It is also close to the world-famous King Ranch, 

renowned for hunting, fishing and an authentic 

American West experience. The center will feature 

superior visibility and easy access from I-69.  

Approximately 21 million vehicles travel to and 

from destinations in the south via I-69.

2.0 hours  
to Laredo

3.5 hours to  
South Padre Island

2.5 hours to  
San Antonio

3.5 hours to  
Houston

18 min. to downtown  
Corpus Christi



thE tEAM
The Outlets at Corpus Christi Bay is the culmination of years of collaboration among three  
companies working to create an optimal showcase for iconic brands in an underserved market.  

EB Development provides strategic direction, management, leasing, and tenant representation to existing  

and prospective outlet properties in the U.S. and China. EB is led by of principals Peter Edelmann (outlet 

center development, financing, leasing and strategy) and Andrew Boyle (outlet leasing and strategy) who bring the most extensive 

backgrounds in the industry to every project. The principals of EB Development have successfully assisted national developers such 

as DDR, Rockefeller, and Federal Realty in maximizing the potential of each center or location and creating optimal value for all 

involved: owner, tenant and community.

Lockard Companies is a nationwide integrated real estate solutions firm with an extensive track record in 

retail development. Founded in 1951, Lockard has completed over $1.8 billion in real estate transactions in  

28 states and continuously demonstrates excellence, integrity and humility in all of their client and referral relationships. Lockard’s 

services cover the entire spectrum of the real estate life cycle: site selection, ownership structure, project finance, concept and 

value engineering, construction management, property management, redevelopment and disposition. Their seasoned professionals 

are passionate about delivering innovative and remarkable solutions for all of their clients.

Carduner Commercial specializes in all areas of the retail commercial property industry. Their current focus is on 

developing new shopping centers and representing national tenants. The firm’s extensive experience in assisting 

national retailers and restaurants in developing and implementing multi-market penetration strategies has provided  

a strong foundation of site selection knowledge they use to find and develop new retail shopping center sites. During the past six 

years Carduner Commercial has been actively involved in all aspects of the development of The Outlets at Corpus Christi Bay.   

Rick Carduner, principal, is a former Texas ICSC State Director.

For leasing inquiries, contact EB Development at 844.98.OUTlET or email info@EBdevelop.com.

CorpusChristiOutlets.com 



For leasing inquir ies,  contact EB Development at 844.98.OUTlET  or emai l  info@EBdevelop.com .

4501 Prairie Parkway | Cedar falls, IA 50613
CorpusChristiOutlets.com

A D A M S  +  A S S O C I A T E S
A R C H I T E C T U R E


